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DEPAUL WHO? 

❖ Providing social services for people experiencing homelessness

❖ Part of Depaul Family

❖ From streets to the sustainable housing

❖ 20 years of work – daily since 2006

❖ Bratislava, Záhorská Nová Ves, Nové Zámky



MIESTO PRE OBRÁZOK,
VO VEĽKOSTI SIVEJ PLOCHY

DEPAUL IN NUMBERS

6 facilities

2 programs (employment, housing)

13 rented apartments

116 employees (including office workers)

100 regular volunteers

350 clients daily

2 400 clients annually 

4 000 social councelings 



Funding schemes, individual 
donors, 2% campaigns... 

What else?

❖ Who are our „High Value Donors“?

❖ What should we show them to create an 
interest and evoke an emotion?

❖ When should we call them for a 
feedback?

❖ Is it okay to ask for money – if so when?



What did we learn and what

came after

❖ Support of the clear cause

❖ Building up a network and presenting past 
achievements is crucial

❖ Smaller achievements may make a big 
difference

❖ Last year we earned over 23 000 € from 
these sources 



„Doma najlepšie“ iniciative
(The best place to be is home)

❖ What is our „ODVAZ“ (czech acronym for  
BRAVE, ADVENTUROUS, NOBLE and 
AMBICIOUS ASSIGNMENT)

❖ Support of sustainable housing and 
employment for people experiencing 
homelessness

❖ Three year journey of upgrading „Ubytulok“ 
(facility we already run – combination of 
Slovak words „accommodation“ and 
„shelter“



Phases of „Doma najlepšie“ 

MIESTO PRE OBRÁZOK,
VO VEĽKOSTI SIVEJ PLOCHY

❖ Expending the prospect list

❖ Monitoring the interest of existing contacts 
and locating new ones 

❖ Collecting the feedback from supporters, 
donors, consultants and contacts we gain as 
we progress

❖ Kick of the campaign this October by 
organizing event for first partners



Goals and challenges

❖ The feasibility of our project is being tested

❖ Keep on with meetings and opening new 
doors

❖ Creation of the budget and outline the 
process

❖ Fulfill the financial goal of the campaign

MIESTO PRE OBRÁZOK,
VO VEĽKOSTI SIVEJ PLOCHY



THANK YOU FOR YOUR ATTENTION
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